
 

 

 

ESSA Advertising Guideline Factsheet 

ESSA has developed the Advertising Guideline to help exercise and sports science professionals to 

understand their advertising responsibilities. This factsheet provides answers to commonly asked 

questions about advertising. For more information on advertising as it relates to exercise and sports 

science professional, see the ESSA Advertising Guideline. 

What is an advertisement? 

An advertisement means a notice or announcement in a public medium promoting or 

recommending a product, service or event.   

A statement that can or is intended to influence what a person buys is considered an advertisement.  

This includes testimonials and client stories. 

Can I use testimonials to advertise my business? 

It depends on the types of health services provided through your business. If your business provides 

multidisciplinary services that includes a profession regulated through AHPRA or includes a dietitian 

then you cannot use testimonials as these are prohibited under the Health Practitioner Regulation 

Law. 

If you work as a sole trader or only with other exercise and sports science professionals then you can 

use testimonials that comply with consumer law requirements. 

See the ESSA Advertising Guideline for more information. 

I provide services to DVA clients, what wording can I use in my advertisement? 

If you provide services to DVA clients you can use the following wording in your advertisement(s). 

“DVA Health Cards (Gold and White) are accepted as payment upon a GP referral.” 

Someone has made an unfavourable comment about me on a review platform, can I have it 

removed? 

No.  You are not responsible for the content of websites that are outside of your control, such as 

review platforms. 

A client has made an exaggerated claim about how the treatment I have provided has helped 

them, which I have previously used on my business webpage. The claim is not backed by scientific 

evidence, can I remove it? 

Yes, you are required to moderate your webpage. As this claim does not support the scope of 

practice of the profession, or the usual treatment outcomes expected of this condition, it should be 

removed. See the ESSA Advertising Guideline for more information.  

Someone has made an unfavourable comment on my business Facebook page about the service I 

provided can I remove it? 

No.  Removing unfavourable comments is considered misleading as it can lead to an unbalanced 

view of your services.  See the ESSA Advertising Guideline for more information. 

 

https://www.essa.org.au/members-home/best-practice-hub/
https://www.essa.org.au/members-home/best-practice-hub/
https://www.essa.org.au/members-home/best-practice-hub/
https://www.essa.org.au/members-home/best-practice-hub/


 

 

 

I have a network of other health professionals and other service providers. Can I include these on 

my website? 

It will depend on whether the health professionals or the businesses provide registered health 

services, see Can I use testimonials to advertise my business. 

I want to stock my preferred range of sports tape for my clients to purchase. Can I do this? 

Sports tapes are considered a therapeutic good. You may stock these provided you comply with the 

requirements for advertising therapeutic goods, see the Therapeutic Good Agency (TGA) website. 

I want stock a range of vitamins and health supplements for my clients, can I do this? 

No. Vitamins and health supplements are regulated through the Therapeutic Goods Act, see TGA 

website and Food Standards Act.  Prescribing health supplements is outside of an exercise and sports 

science professional’s scope of practice.   

I want to charge clients a cancellation fee if they cancel within 24 hours of their scheduled 

appointment, can I do this? 

Cancellation fees are considered terms and conditions and must not be misleading. They must be 

stated clearly upfront in all written advertising and written information about your services. You 

must inform a client verbally of this condition when they ring to make an appointment. 

Where can I find more information about advertising? 

You can find more information about: 

 advertising of regulated health services on the AHPRA website, and  

 general advertising requirements on the Australian Competition and Consumer Commission 

(ACCC) website and the ACCC Advertising and Selling Guide. 
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